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January 2022 Release Highlights

ADOBE MARKETO ENGAGE

%

==

Better Together with
Adobe

- Marketo Engage + AEP
Connector: Create Net-
New Leads

h‘ Adobe

Innovation For
Experience

- Sales Insight Best Bet

Enhancements

- Sales Insight Adobe Branding

. Sales Connect Call Outcomes

and Call Reasons

. Sales Connect Salesforce

Activity Detail Customization

Future-proof
Investments

- Microsoft Dynamics Integration

Updates

- Next-Generation Experience

Updated

- Updates to Landing Pages and

Forms

- User Management Updates
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Meet the Team

Ambika Shetty Andy Paul Prasanna Belkale Nilesh Dalvi
Product Manager Product Manager Product Manager Product Manager

Liana Vagharshakian Steven Vanderberg Stephanie Long
Product Manager Product Manager Product Manager
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Sales Insight -

Salesforce
Ambika Shetty

Product Manager
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Best Bets Enhancement (Sales Insight - Salesforce CRM) Sales nsight-

Salesforce
Type column on Best Bets Page

@ The Best Bets page has a new column called “Type” to
indicate if a prospect is a lead or contact

* Seller will now be able to differentiate between leads &
contacts in the best bets page with the help of this
column

Home Accounts Contacts Leads Opportunities m +

B Best Bets My Watch List Web Activity Anonymous Web Activity My Email Call Tasks ((-)) Live Feed
View: Showing: 0 selected
a © 7
‘ My Best Bets & Account Contacts Opportunity Contacts
—
(O  PERSON ACCOUNT LAST INTERESTING MOMENT  STATUS HEADER ENGAGEMENT TYPE HIDE ACTIONS
O  Jane Smith Marketo Needs Analysis G Contact
Vo
§ Open - Not »”
O llya Sotnik Adobe Lead
ya Sotn! © Contacted o
\, W,
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Adobe Branding & API Update Sales Insight -

Salesforce
(Sales Insight — Salesforce CRM)

@ Sales Insight will now have Adobe branding to
deliver a cohesive customer experience across all
Adobe products

° All Sa les |nSight user interfaces Will nOW have B BestBets My Watch List Web Activity Anonymous Web Activity My Email Call Tasks (¢

. View: \,MY Best Bets :J Showing: L Account Contacts Opportunity Contacts 0 selected
Adobe branding, there are no changes to any o
eXiSti n g featu res ERSON ACCOUNT LAST INTERESTING MOMENT STATUS HEADER ENGAGEMENT YPE HIDE

Jane Smith Marketo Needs Analysis Contact

Ilya Sotnik Adobe Open - Not Contacted Lead

@ Salesforce Platform API Versions 21.0 through 30.0

a re bei n g reti red’ M S | pa C ka ge h a S bee n u pd ated Phyllis Cotton Abbott Insurance Open - Not Contacted Lead
with latest API version 50.0
A Insights Interesting Moments Web Activity Score Email Call = =

Contact Timeline (Past90days) [ show Account Activity Upcoming Campaigns ~ Events  Tasks Y Leod

Sales Marketing

< Oct Oct Ot Oct-Nov  Nov This This Week: Nov 14 - Nov 21 Sl
1017 17-24 2431 317 74 Week i)
) Upcoming activities in the next 30 days
. i ®2 @0 =3 0o peoming actir v
Interesting 0o (1] 0 Lead
Moments i NOV 52 EMAIL = > DEC DAY 1
2 R 15  MSCemail sent from campaign = 13 Email camp to schedule R v

i 52 EMAIL = Lead
H MSI Action is a super solution Q> st & Email to schedule
64 = D 0 o o0 ©
Email v P INTERESTING MOMENT "
Milestone: Interesting moment on Nov 15, ... - > STEP2 some custom step Lead
14 [a} 0 0 P INTERESTING MO
Calls i i

OMENT .
Milestone: campaign was triggered by MS...

H JAN DAY 34
NOV B2 EMAIL m > 3 Quarterly Sales Update R >
17  Wantto improve your sales tech stack?
3 Account @) Contact
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Sales Connect

Andy Paul

Product Manager
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Sales Connect - Call Outcome and Call Reasons

Understand and track your sales teams' outbound efforts

@ New Call Outcome and Call Reason lists unlock

greater visibility into your sales team's performance
Demo Request G Choose whether or not to allow your users to log call reasons upon completing a call.
. @ Eencblecallreasons
* New call outcome and new call reason list that can | oft Vol acrad t B et b e
be fully customized No Fit
Requested Callback I
Demo Booked
Deal Closed
» New governance to enforce call reason and call No Answer - No Voicemail
outcome selection while sellers are making calls ©

INSTALLED
elect call outcomes before logging calls

Currently, you have 2 call outcomes configured. Manage call outcomes

» New governance to enable or disable call outcomes
and call reasons

* New Call Outcome and Call Reason Salesforce
Activity Custom field for capturing data in Salesforce
and enhancing Salesforce reports
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Sales Connect - Salesforce Activity Detail Customizations

Enhance your Salesforce reports with greater visibility into sales activities

Capture more data from the sales activities and
@ tasks logged to Salesforce
* Customize what information is logged to the task
subject field in Salesforce when a sales activity is
logged

» Use new activity dynamic fields to customize the
salesforce task with information unique to each

sales activity

* Use information logged to the task subject field to
customize and filter sales reports in Salesforce

h‘ Adobe

aaaaaaa Your Sync Settings Salesforce API Calls

aaaaaa

0 out of 0 AP calls used

Activity Details Customization

Activity Details Customization

Customize the details that are added to the subject field when an activity is logged to Salesforce. You

can do so by adding custom text or dynamic fields in the field below. Learn more e sstes e pe e et

ject Lir

} Add Dynamic Field

Mkto_sales][{{Activity_type}}] {{Activity_subject}}

{} Add Dynamic Field

| E Q y
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Microsoft Dynamics
Integration

Prasanna Belkale
Product Manager
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Microsoft Dynamics Sync Multi-Select Fields

Sync Multiselect Option Set type fields (Dynamics 365 Online/On-prem: Version 9.X and above)

h‘ Adobe

Multi-Select Option Set fields in Microsoft
Dynamics available for Sync

Capture more granular information of contacts with
the ability to bi-directionally sync data fields with
multi-select option set fields between Microsoft
Dynamics and Marketo Engage

Examples of applications of Multiselect Option Set
fields:

» Topics/Products of Interest

* Education Degrees

* Leads' preferred modes of communication

Customers can sync these types of data fields and
use them for detailed targeting in Smart Lists and
marketing campaigns

t for: | Opportunities

Equals

Microsoft

Dynamics
Integrations

v Use Saved View: [new]

[EX2035,

| I ——

Select Values

Select the values you want included.

Available Values

Selected Values
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Microsoft Dynamics: S2S Auth Dynamics

Server-to-Server Authentication GA for MS Dynamics 365 online

Integrations

Use Connected Apps on Azure AD to authenticate

Edit Credentials

Use of Client ID/Client Secret only to authentication;
No ID/Password e

Client Secret:

Tenant Id:

Use Application User, No Licensed User required

l—
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Microsoft

Microsoft Dynamics Sales Insight: Account Layout e

Enhance ABM efforts with Account level insights for your sales team Integrations

Townsend - saved
Account - Account v Annual Revenue

Summary  Project Price Lists ~ Assets and Locations  Details ~ Marketo Sales Insight  Servicing  Files ~ Related

Activities:| Interesting Moments v

Track activities for your Contacts at Account level

Contact Nam Activities Interesting Moment Date
Mark Richard: Interesting Moments Web: Web Form Fill 12/14/2021 05:47 PM
‘maria jacobs Web Activity Milestone: Score tops 50! 12/14/2021 05:44 PM
Peter Smith Score Milestone: Score tops 50! 12/14/2021 05:38 PM
. . . oy . Mitch Johnsor Email Milestone: Score tops 50! 12/14/2021 05:29 PM
View Interesting Moments, Web activities, Score s e
. . . . ‘maria jacobs Web: Web Form Fill 12/14/2021 05:23 PM
changes and Email activities of all contacts in an e s

account in one view

Sales Insight Layout attached to the Account detail page

'K‘ Adobe ©2021 Adobe. All Rights Reserved.



Next-Generation
Experience

Nilesh Dalvi
Product Manager
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Next Generation Experience: Landing Page Details View

New Experience with toggle switch for better usability without losing context.

Discover Landing Page Asset Details in a brand-new
experience to enhance usability with quick actions to
obtain insights

* Use toggle switch to easily transition from previous
experience to new experience without losing context of your
activities and retaining changes across experiences

» Experience intuitive data organization to gleam meaningful
insights about your landing pages at a glance

* Perform quick actions based on relevant actions available
based on the Landing Page Status

h‘ Adobe

hbwebbbfubfby
hfdhuudebfubifby
> A titest
j
A inbdigonf
> [ lpvint
> B lpvin2
> [ 140152
> [ Lprolder five
P8
LX)
L8
| My landing Page for details
> A Mylpoxe
A nbdbhjbid
> A ndndid
> ] NBH-Shared
> [ NewTest
> [ PadmajaTestrolder
% awawqwawaqw
A s
[ sample LP Aks 002

[ sample Lpoot

My landing Page for details

Next-Generation

Experience

Type:LandingPage  Status:Draft  Last modified: 6 September 2021 05:25 EDT By Sm 2020_q1_rub2

Edit draft

ove
- -
URL tools

Approve draft Created

K We've improved Landing Page — It's now easier to quickly access insightful information about your Landing Page

25 November 2020 06:12 EST by Meue User10 for testing
6 September 2021 05:25 EDT by sm 2020_q1_rub2

0 Views, 0 Filled out Form (0%) All Time

Free form template

Standard Template - 3

e
Disabled

8 7%

1

=

7]
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JeA Adobe Experience

Platform
Liana Vagharshakian
Product Manager
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AEP Marketo Engage Destination Connector

Create Net-New Leads

()

h‘ Adobe

Marketo Engage customers that also use the Adobe
Experience Platform (AEP) can maximize their
database with the ability to push net-new person
records into Marketo Engage from AEP via the AEP
destination connector

When sending audience segments from AEP to
Marketo Engage, people within the segment that
don't already exist in your Marketo Engage database
will be automatically added to it

PRODUCTION  audiencesync (NLD2)

o Adobe

E7 Experience
Platform

& @ v https://experience.adobe.com/#/@b2bcdpproductiontestnld2/sname:audiencesync/platform/... Q@ 0

= . Adobe Experience Platform Q_ Search Experience Cloud (8+/) B2B CDP Production Test NLD2

£ Home
T Workflows Configure new destination
+ CONNECTIONS
((((((((( pe
-$) Sources -
) O Existingaccount () New account
(@ Destinat
9e3924c¢6-1fcb-4d43-b757-18f3bfeSc367 X
v CUSTOMER
L Profiles Destination details
€ Segment:
%) \dentities
v ACCOUNTS
i Profil
Person creation %
v PRIVACY Match Existing Marketo People And Create Missing People In Ma... v
/2 Policies
/< Match Existing Marketo People Only
Requests 3 Match Existing Marketo People And Create Missing People In v
Marketo
v DATA SCIENCE
(& s
v DATA MA
s Schemas
= Data
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Steven Vanderberg
Product Manager
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Custom Landing Page HTTP Headers Landing Pages

. & Forms
Security to meet your needs

@ Customize your Marketo Engage Landing Page
header policies

» Configure Strict-Transport-Security policy to force Lancing Page HITP Headers
your pages to always load over HTTPS e ———

browsers. Incorrect configurations may cause your pages to become.

unavailable. For more information on these settings, please consult
our documentation.

Strict-Transport-Security: % Enabled

 Configure X-Frame-Options to control how your o
Landing Pages can be embedded in external pages o

X-Frame-Options: % Enabled

X-Frame: % SAMEORIGIN

CANCEL SAVE

I_
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Global Form Validation Rules

Email domain blocklists

@ Define an email domain blocklist to stop spammers
from submitting to your Marketo Engage forms

* Block specified domains from submitting to any of
your forms

» Customize an error message returned for rules
violators

 Easily block thousands of free consumer email
domains for customers only in the B2B space

h‘ Adobe

Landing Pages
& Forms

Edit Form Validation Rule

I_
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User Email Address
Verification

Stephanie Long
Product Manager
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User Email Address Verification Address
. . .pe . Verification
Marketo Engage user email addresses require verification

Ensure a Marketo Engage user's identity is
@ associated with an authentic, valid email address
* In preparation for integrating with Adobe's Identity

Management System, Marketo Engage users will be
required to verify their email address | Email Verification

* New users invited to Marketo Engage will verify their
email when activating their account

 Admins can view users' email verification status and
resend email verification communications on demand

CANCEL SEND

« Additionally, in March 2022, optional feature “Login in
Invite User Dialog” will be deprecated. As a result,
Marketo Engage will enforce one user association per
email address, within a single subscription

I_
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